
Media Campaign 
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REQUIREMENTS 

 Cohesive media campaign of 3 different media artifacts 

 6-8 page reflective essay 

OBJECTIVES 

 Students will expand their notions of “writing” and “text” and the diversity of writing acts in academic and nonacademic 
settings and investigate the role of “text” and “writing” in enacting positive social change in community settings. 

 Students will gain an understanding of rhetorical situation, audience, and genre in order to carefully and thoughtfully 
respond to a variety of writing tasks inside and outside of the academy. 

 Students will engage writing as a dynamic and fluid process and learn more about the ways in which they can become 
successful writers. 

 Students will engage with non-profit organizations that benefit the Tallahassee community in order to appreciate and 
investigate the diversity of our local community. 

 Students will practice evaluating, responding to, and integrating primary and secondary research in a variety of writing 
tasks.  

PURPOSE 

For this project, you’ll practice using a variety of genres in order to communicate with a very specific audience for a very specific 
goal. You’ll also gain experience working with different tools of composition, including text, image, video, audio, color, font, etc. 
Hopefully, this campaign will also be useful for circulation and help your organization reach its goals. I’ll say that again: this media 
campaign is intended to circulate or be used by your organization. Keep that in mind as you continue through the project.  
 
This project will give you experience writing for a real audience and purpose outside of school. This translates to some practical 
experience using writing and composition in the outside world.  

GETTING STARTED ON THE MEDIA CAMPAIGN 

Each of the media artifacts should be unified to reach the same audience for the same purpose. You might choose very different 
genres that enable you to share different messages and information, but you’ll want to make special choices and decisions based on 
who you want to encounter the information and what you want them to do with it. 
 
Begin by asking your volunteer coordinator what kind of media campaign would be most useful to them. Are they looking for 
materials to use with clients? Materials to help train volunteers? Materials that reach other communities? Possible volunteers? 
People attending and event? Be as specific as possible about your audience. You would communicate very differently with a FSU 
student than you would with your grandmother.  
 
After you’ve chosen a purpose and audience for your materials, you can start thinking about genres. You are welcome to choose any 
genre you’d like, but you’ll want to make sure it’s appropriate for your audience. For example, a YouTube video might be useful for 
spreading the word amongst young adults, but not be that useful in reaching retirees.  
 
As you are choosing genres, be careful to choose ones that will be useful to the organization, but also practical for you to make. If an 
organization wants a new web site, you might be able to get one started, but you’ll also need to train someone to take over after yo 
leave (or you’ll need to commit to it long term). Some organizations already have some publications that they send out regularly 
(such as newsletters). If your organizer asks you to, you are welcome to write for these publications as well and use that writing for 
one genre in this assignment, but I would like you to also create something on your own.  



 
To be clear: you’ll need one media campaign, reaching one audience, for a specific purpose that appears in three genres.  
 
Ideally, you’ll also incorporate research from project 2 into this campaign. It will be up to you to decide what information is 
important to your audience and your purpose and how to include it.  

GETTING STARTED ON THE REFLECTIVE ESSAY 

This reflective essay is not a research essay. This essay should provide me with a rationale for your media campaign. Why did you 
choose the audience? How did you establish the purpose? How did you choose which genres or media to work with? What 
affordances do each genre provide? What are the limitations? How did you adapt your writing style, word choice, etc., to meet the 
needs of the audience and to fit the conventions of the genre? 
 
After you’ve provided a rationale for your choices, you’ll also reflect on your composition process for the media campaign. What 
software did you use? How did you get started? What was easy? What was hard? What changes did you make based on feedback 
from classmates, coordinators, or Digital Studio tutors? What changes didn’t you make? How have you begun to circulate the 
materials?  
 
Because you’ll be integrating research into your media campaign and there is not standard citation practice for things like videos, 
flyers, or pamphlets, you’ll also want to discuss in your reflective essay how you integrated research while still providing 
documentation, attribution, or other credit for material borrowed from other sources.  

PROPOSAL 

Before you begin, you’ll complete a brief proposal that will serve as a jumping off point for this project and provide you and me with 
a space to dialogue about the project. This project should outline the audience you intend to target, a tentative purpose, and 3-5 
genres you’re interested in using to reach this audience. If you have questions or concerns about the genres you are adapting and 
their appropriateness, you may ask them in this proposal. This proposal should be about 500 words long. If you do not complete the 
proposal, your final grade for this project will be penalized 10 percent.  

PROGRESS REPORT 

Instead of turning in a rough draft, you’ll be asked to turn in a progress report for this project. I would like to see how the media 
campaign is developing, challenges you are encountering, and changes to audience, purpose, message, or genre that have come up 
since your proposal for the project. You may include a rough draft of any of the media in your campaign, but you are not required to. 
You may also include a rough draft of the reflective writing, but you are not required to. Submit any and all materials associated with 
this project that you would like to receive feedback on.  
 
Ideally, this progress report should allow you and me to dialogue about the project and make a plan for moving forward. Whatever 
you include in this progress report, where appropriate, can be incorporated into your reflective essay. Ideally, you will submit at 
least 4 pages for my review and response.  

DIGITAL STUDIO 

All students are required to visit the Digital Studio to work in part or in whole on this project. You may visit the DS at any time in 
your process (brainstorming, drafting, polishing, etc.), but you must visit at least once. Students who do not visit the studio will be 
penalized 10 percent of the final project grade. Please make an appointment early in your process in order to ensure you are able to 
meet with a tutor. You may also visit the Strozier Multimedia Services desk for assistance with video. Please make a slip with the 
date and time of your visit and have a tutor at either space sign to verify your visit.  

 


